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v' Company : Grand Ocean Retail Group Limited

REESSHERAFEEEEEREDBREATY
v BRRIIE : 5907
vV &7 : NTD 2,020 m
v {8: NTD 13,270 m (2014/9/9)
v 2013 #RISEZE - RMB 6,188 m
v 2013 ZZZE : RMB 1,498 m
v EZIER - il (2601 TT) 3575 52.69% (6/30 H14R)
v BT : 3,200
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BEE 2 4 683 23%
IS 2 3 730 25%
iG] 2 4 1005 34%
Hith&3 5 5 512 18%
hoie 11 16 2,931 100%
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2 014 ¥F SIWRIERNE womn

2014 1H % 2013 1H
EEIA 3,780,609 100.0 3,594,033  100.0 186,576
BERA 601,057 15.9 551,391 15.3 49,666
BEEF 3,179,552 84.1 3,042,642 84.7 136,910
EXEBH 2,380,691 63.0 2,416,555 67.2 (35,864)
e 798,861 21.1 626,087 17.4 172,774
BEIMIAIER 93,117 2.5 114,702 3.2 (21,585)
FRE0EF 891,978 23.6 740,789 20.6 151,189
Fr{5%8 254,862 6.7 311,170 8.7 (56,308)
F248 B F| 637,116 16.9 429,619 12.0 207,497

B EER(OT) 3.19 2.14
BEIWA FRE 5.2%
BEFN FRE 27.6%
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Retail space per capda in square meters, 2013

Sourcs; Euromontor Internaslional
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1960 170 80 |90 |00 10
2N ERRHS
REEWN (Bl ARFR) China 2030 =mymscoPis - 151248.6% 27 566%
S50 YN e s 1= 1095-2010 | 2011-2015 || 2016-2020 | 2021-2025 | 2026-2030
CIPRLE (4R ) 99 A6 7.0 5.9 5.0
25,000 e FEEE 0.9 0.3 0.z 0.2 0.4
S50 e _%@EEJ}E 50 73 71 6.2 55
EEECL A
15000 18 {EGDELLE 16 4 42 8 % Py
HEEGDELLE 48 6 56 &0 63 &6
10,000 oo g g B (AP L E 46.9 43.8 41.0 8.0 4.6
SO BTS2 5aDPtLE 43.0 476 516 561 6.1
i s ) g0 fgEkee ) 381 0.0 237 152 12.5
0 IRTEAE RS A (% LR 34.1 420 476 520 59,0
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(S RERR) FEPER ¢+ HRHET, {China 20308 - PEBEWIHOL 2012/2/27
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Do you choose prgduct; online and try them on in How much lower is the price online than in the store when you choose
stores before placing an order in the online shop? online shopping?

Male 4 21 E E ﬂ E - B More than 50% discount
] H H H H W 50% discount
e e R
L] i i d W 30% discount
0% 209 a0 60% an 100% m 20% discount
m10% discount

e, always. Yes, quite often Yes, sometimes. m 5% discount
Source: Ipsos B Mo, I sekdam do this. | Na, never.

MNarrow the difference between offline and online prices

Timely send discount and promotion information to
consumers’ phones or other handheld device

Deliver the goods after the consumer buy it _ 38

Use dedicated website to timely deliver the latest product

information [N 36

Provide equipment on-site for the inquiry of goods related _ 35
information, such as buyers’ comments

Source : Ipsos survey, 2013 15



v L)

#FHEMmH - ZBREREK - BRAREE - BAEEZ
|
BF=RER g B O —RRER ) ol 3
( Rt aie J P22 L 373 SHEAARR
|
¥ IR HER
|
BReE
|
i T L ] RARABER. WP RIE .
ERDH bA —HEmYR 0 AHEBRmMERER B 15 R

Source : SBE—XRNEFEHMHT, 2013 FEEFHE

16



78S,

17



 ENFESR  GRAWDOGEAN

Qo

0
G
WD




70,000

60,000

50,000

m

40,000

30,000

Store Size in Sq

20,000

10,000

6 8
Store Age (yrs)

10

12

14

19



500.00

400.00

300.00

200.00

100.00 -

0.00

-200.00




g
ol
p=

i

va)=

BMNREOG
@IS 68

Y RTINS
TS
RIS
REEEIRS

=lisl=

S8

&

2013 &

4B1EPIOHES

S D S ER IR/ )\ BV E5E
~

10RIEFITIZTES
SRV ES
HOSE SRR B ER

HOSES ~ ASRIRIVES

MBI SRR E RN
T

2ONAERE RREE

TBERBSIFE - B
BAERT

B

2014 3Q ErlaE

SRRV ES

SHIEPIOPLUAEZEHD
S SRR

HOSR PSR iR B e

2O4FEFREBERIE °

FE5T 2010 EEMNE 19T 4R
BE 0 [EME RN —18 i
B AOEB

FE5T 2010 EE M 15T 4R
BE 0 M N —1EFE ST BRI
I0E® - IHiIhE15E SRl
SEUG

HSE115RB B O] B a) g B
N

FRsT2016FF B E
HOSHOSR IR FRIGIR2016 558
&

2O FERHNEISTHRIRF B
LGRS ~ ASREREREIS

COVFFRERESR

21



140,000,000
120,000,000
100,000,000
80,000,000
60,000,000
40,000,000
20,000,000

0

120,000,000

100,000,000

80,000,000

60,000,000

40,000,000

20,000,000

T+ 1T 1™ 1T/ T —~"1°T//"""7T "T1T "T1T T "1 71
W WPV DO OO ddNNMmM™mM M
e dadgdd g G A
cC Cc 2 5 Q O 5 0 > 8 5 O c c > =
T 50 2 002 082 &5 s 50 2
m, > Zz < B W0 AsO=gnm =2z

I:III:III:III:III:I
D L0 O 4 O~ L~ 0 Lo Lo
© O O O o go o go o g o
C S A c S acsS acs acs a
5] o & o & O & O & )
) wn - wn - 0w - n - (%))

WWww.yangtse.com




Exhibit 4: Swiss watch imports to China have grown by
¢.50% yoy, fastest growth in the past 3 years

Exhibit 6: Hengdeli China SSSG has turned positive in

1H14
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Source: Federation of the Swiss watch industry.

Exhibit 3: Trinity's China SSS5G has improved in 1H4, and
has positive trends in July/August according to mgmt
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Source: Company data, Goldman Sachs Global Investment Research.
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Exhibit 5: Moutai wholesale prices have stabilized

2,500 Moutai wholesale prices per bottle (RMB)

2,000

1,500

1,000

500
0
w o o O O +— +— ©o ™o ©®» ™ < <
E’EEE::EEI‘EEEE
= 8 3 8 5 8 3 8 5 &8 5 &8 3

Source: Company data, Goldman Sachs Global Investment Research.
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Thank You

Diane Dai
Grand Ocean Retail Group
Email: diane_dai@grandocean.com.cn
+886 2 2707 8833 ext 203

Website: www.grandocean.com.cn

Disclaimer

This presentation may contain statements that express management’s expectations about future events or results rather than
historical facts. These forward-looking statements involve risks and uncertainties that could cause actual results to differ materially
from those projected forward-looking statements , the company cannot give assurance that such statements will prove correct. For
additional information on factors that could cause company’s actual results to differ from expectations reflected in forward-looking
statements, please see audited reports filed with the Taiwan Stock Exchange corp.



